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Brazilôs Consumer Segmentation

The Brazilian consumer segmentation is based on two factors of  products and

services used by a household and educational qualification of the head of the household. 
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Chinaôs consumer segmentation according to the Chinese Academy of Social Sciences

is based only in terms of hierarchy of professions.

Chinaôs Consumer Segmentation
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Indiaôs consumer segmentation uses educational and occupational criteria in urban

location, while for rural location it is education and type of house.
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Indiaôs Consumer Segmentation
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Indonesiaôs Consumer Segmentation

Indonesiaôs consumer segmentation is based on monthly income
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South Africaôs consumer segmentation is purely based on products owned and the 

average household income which combinedly constitute each LSM (Living Standard Measure). 
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South Africaôs Consumer Segmentation
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Egyptôs Consumer Segmentation

Egyptôs consumer segmentation is based on professions.


